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1. Making history

Marco Polo is one of the marketing greats of all time. In 1271,
he joined his father and uncle on an expedition from Italy into
history and back. Today, everyone knows the young explorer,

his vision and views. Yet while the relatives saw the same wonders, few
remember their success. Why?

Because Marco Polo wrote about the journey.
If the journey’s worth the effort, it’s worth sharing. Books aren’t

about vanity. They’re not a collection of facts. They are about preserving
and promoting something of value.

A commissioned history can set the agenda. It can enhance employee
loyalty by showing the human stories that built the organization. As an
editorial product, it can influence thought-leaders more than marketing.

A ghostwritten memoir can enhance your image and your career. You
can use it to teach, to share your vision, to establish yourself and your
organization as experts in the field.

If you want to leave a legacy, control the agenda, and enhance your
organization and brand, share your story. Write about the journey.

2. Producing history

There are dozens of steps involved in creating and marketing a
book, which is why it helps to hire someone who can offer a
comprehensive plan. Whether your company intends to self-

publish or sell the rights to a commercial press, my firm, LightSpeed

■ define the product, audience
■ incorporate objectives
■ research the material and

interview stakeholders
■ identify publishers, partners,

and markets
■ create a proposal for editors

that includes an outline,
sample chapter, and
competitive analysis

■ provide advice on rights and
contracts

■ provide creative and editorial
services, including
photography and design

■ bid and supervise the print
and mailing process if the
work is produced in-house

■ create after-market services
including publicity



3. Turnkey service

We offer communications counsel as well as a comprehensive
package of services, from planning to publicity. Strategy is a
priority. We can help you develop themes that incorporate

business values and objectives and integrate the project with the work of
internal, external, and marketing communications. We can help your team
map the process, establish a timeline, set the milestones, and assign the work,
then execute on any or all of the steps, including:

We’ll also secure the copyright, the ISBN number so that commercial
outlets can sell the book, and a Library of Congress number so that
librarians can index the work.

4. Expert advice

Why hire an expert? In three words: strategy, leverage, and expertise.
We have created several books that clients first produced for
internal audiences, then marketed to commercial publishers to

extend the brand. That combination of strategic and tactical thinking enables
us to repurpose the writing, leverage the project, and recoup costs.

I specialize in writing about innovators, about organizations and people
who make a difference. Clients include leaders in the pharmaceutical,
educational, and timeshare industries, among others.

I gather information from the boardroom to the production floor with
professionalism and tact. Building confidence is key to any successful
relationship. I’ve been asked to act on behalf of senior management because
they believe in my abilities, not just to write but to work with their
stakeholders. I share their vision, their enthusiasm, and their trust. The
result is a work of lasting value, an opportunity to make a difference.

Remember Marco Polo. Make history. Write about the journey.

■ planning
■ project management
■ writing
■ editing
■ proofreading
■ design

■ photography
■ printing
■ mailing
■ domain registration
■ website creation
■ marketing and publicity
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“Jeff Widmer’s thoroughly documented historical perspective of the
vaccine industry in the U.S. as seen through the history of one of its
leading contributors is also entertaining reading.”

“His story reminds us all how great advances rise from dedicated
individual efforts.”

“A great insight into how one part of corporate America grew from small
beginnings.”

— amazon.com
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